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Reach Thousands
OF HANDYMAN DIY ENTHUSIASTS @ eOMS + eNEWSLETTER INCLUSIONS

THROUGH OUR DIGITAL PROPERTIES
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@ COMPETITIONS

Handyman DIGITAL OPPORTUNITIES
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2.5 MILLION+ 110,000+

MONTHLY AD IMPRESSIONS AVG MONTHLY VISITORS

248,000+ 164,000+ Our Audience

\VE MONTHLY S ARE DOERS, NOT DREAMERS

PAGE VIEWS DATABASE CONTACTS Willing to invest the time needed to turn their
dream home from imagination inta a reality. Qur
audience is looking for knowledge and the
confidence to complete their projects.

(ur digital audience is highly engaged with our
content, generating above industry average
advertising campaign results.

—_

FEMALE

49%

MALE
- 51%

AVG AGE

55,327 1,251,503

FACEBOOK FANS YOUTUBE VIDED VIEWS

Source: Google Analytics Uct 2009 Pinterest & Twitter 2009

44

447,800

MONTHLY PINTEREST VIEWS

Handyman AUSTRALIA'S BEST DIY WEBSITE
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Reach an Audience /. S\

Py & handyman.net.zu (&) #A & handyman.net.au &

Handyman o s ohon

Native content and sponsored web articles offer brands a : OB®
unique oppartunity to reacha highly engaged audience and =
increase brand awareness or educate relevant consumers

on product benefits and applications.

How To Screen fin Curdoor Ared

Handyman
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Target the Inbox

OF 164,000+ ENGAGED DIY 5 :
ENTHUSIASTS EVERY WEEK IN THE e-NEWSLETTER INCLUDES:

The Handyman e-Newsletter provides hints and tricks on
everything from building a deck to the best Kmart hacks.

Targeted Solus eDMs

Reach our database of DIY enthusiasts
once a week.

Product of the Month:
Product of the month is Handyman's top pick and since
its inception has delivered a benchmark CTR between
8%-12% uf tntal clicks, which significantly
out-performs standard banner activity.

e-Newsletter Takeover:
This option allows your brand to ‘own’ the Handyman
e-Newsletter, with our editorial team theming the content around your
product. Included is a native article link*, all ad units and a competition.

*Native article is not included within e-Newsletter takeover rates

Handyman HANDYMAN e-NEWSLETTER OPPORTUNITIES
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Hand wm H

B Get Summer ready
{3 this Christmas

Find your next Christmas Gift ; 5
Cordless Ra ge available in

Handyman
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BOSCH - SOLUS

e-NEWSLETTER REPORT

"YOUR HANDY
GIFT GUIDE FOR

CHRISTMAS”

—

163,514

DELIVERED

20,551

OPENED

16,345

UNIDUE OPENS

1,410

CLICKED

HANDYMAN e-NEWSLETTER REPORT

HANDYMAN.NET.AU



Handyman H
HOME & GARDEN IDEAS M reC
F o ' 20 hidden things in your ON THE WEEKLY e-NEWSLETTER

home that may be a fire
hazard

Read more >

Your choice to save:
how to stop overpaying
for energy in 2019

Residental customers who use TS new enargy

164,342

DELIVERED

every yeIr.
Read more>>

720 HIDDEN
THINGS IN YOUR HOME 25,117
THAT MAY BE - OPENED

“53 7 plants you do NOT
want in your garden

. DIY clever rhubarb

o cever A FIRE HAZARD” 18,217
‘ SRR UNIQUF OPENS
, 5,931
6 easy DIY bathroom ] EUEKED

MORE TOP HANDYMAN HACKS

Handyman HANDYMAN e-NEWSLETTER REPORT
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20 clever uses for
ammeonia you'll wish you
knew sooner

Ammen (10 pligs secot fed e 1o isach,
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Product of the Month
Gl b Gs bores makerlaks sher aohesdas.
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Planters inspired by
nature

T skagarnt svuckrs of oo Copd Ewogs
D, 1165 et by rakra. wil Mk &
O P —

Read more k>

Product of the Month

Blasting to more than 130,000 subscribers each week, we want to ensure our
readers are covered with the latest products and handy tools. We focus on
one 'Highlighted' Product of the Month, as featured by Handyman. Great
opportunity to focus on a new product launch or highlight one of the best
sellers in your range.
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Header Slider

Prime position at the top of the Handyman home page, anly 4 slides in
rotation sit in this large eye-catching position. Get noticed immediately
as readers land on the Handyman website. There is no better space.

19 things your landscaper
won't tell you

Akt sen rruich 155 0 e bomats
Vb W 116 Gaoan Rndinsping tie

Items feng shui experts
want you to throw away
Daaymrnemamw 2 positve enemy
a2 prometes Nappinesa? ¥ you'e
/" mmndmmmnmmn
ansmor codd be 3 fin no.

Want more affordable life
insurance?

W naip make otrcabie e insumnee &
rearty for Austrakars, aliceng them ¥
ompers polcies Fom 8 ol Austalin's
Jeading insurers.

A simple guide to window
cleaning

oo tman masy stwps 1o cwaring
Bl =idous i ooy tn e spvhing
| glaes vy e,

Sponsored Posts

Thousands of consumers visit the
Handyman website to learn about DIY techniques. Your article can be placed right
next to our articles, giving you instant exposure to consumers who are coming to
our website. This is an excellent way to increase your brand awareness in the DIY
target market. Want to upload videos as well? No problem!

Handyman
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SOLE ADVERTISER ON THE e-NEWSLETTER,
Own th e H an dym an WEBSITE, SLIDER AND FACEBOOK FOR
Channel ONE MONTH FOR
RATE
FOR ONE MONTH CARDVALUE ONLY $5000

SPONS e 30,800
ARTICigIéNOngSITE Handyman H $

HOME DEAS

Handyman AY i Venyca boa Top decking tips for

SPONSOREDN =, . il ALL TO BE USED IN ONE MONTH
ARTICLE R
4 x MREC in the weekly newsletter, one each week,

PRODUCT OF sole advertiser to 164,000 subscribers.

=8l THE MONTH
4 x Product of the Month.

% ways to enhance your

ot et Gy Tk A
et i g
TR e
e

2 x Native or sponsored articles to run on the
Handyman website.

2 x amplified Facebook posts to direct traffic to your
two articles on the website.

| x slider slat. You will exclusively feature in the top slider of the Handyman homepage for
L R four weeks. The only advertiser.

20,000 ROS impression on Handyman website.

*excludes digital programmatic advertising

Handyman DIGITAL ADVERTISING OFFER
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84% DISCOUNT ON OUR RATE CARD

This is and
as we only have
|2 advertising spots in the year.
to guarantee your spot to advertise your brand
to our loyal readers.

DON’T DELAY - BOOK TODAY

Any questions, please do not hesitate to contact your sales
representative.

Handyman DIGITAL ADVERTISING OFFER

DY we show you how HANDYMAN.NET.AU



DISPLAY BANNERS

MREC

Run of Site

$10 CPM

Leaderboard

Run of Site

$15 CPM

Home page takeover

Branding for | week

$5,000

Channel Page Takeover

Branding far | week

$3,000

CONTENT

Sponsored Article with video within relevant section on website
(Build, Renovate, Decorate, Outdoor, Garden, DIY Videos)

Sponsored article with video appearing next to
editorial articles

$3,500

Video on Handyman YouTube page

Video hosted on the YouTube page

$2,500

eDM’S AND e-NEWSLETTERS

Solus EOM

Cost per (000 emails blasted

$100 CPM

e-Newsletter MREC/LB

MREC/Leaderboard display on our e-Newsletter to
[alk+ names

$2,000

e-Newsletter full sponsorship

90k+ names, includes all advertising slots incl. LB. & MRECs
& tailored content

$7,500

Contest e-Newsletter - MREC

Include an MREC on our largest e-Newsletter - 1alk names

$3,000

Product of the Week

20-a0 word product description, hi-res product
image/lifestyle shat plus LRL

$3,000

SOCIAL MEDIA

Facebook Post

Handyman
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Expose your brand to over all,000 followers on Facebook

$1,800

DIGITAL RATE CARD

HANDYMAN.NET.AU




@ eOM BLASTS

All material must be submitted a minimum of 2 weeks before the actual blast date. Content must be supplied in HTML.
Client to supply:
« HIML file with allimages and URLs OR
« Copy, images, URLs and a roughmock up
(RD Creative Services will produce content)

Handyman willinsert your content into the Handyman header/ footer EDM template. Only one round of changes canbe made
once the header and footer
has beenattached. If there are any issues with the test blast, EDM blast will be
delayed accordingly based on how long it takes to fix the EDM blast.
[nce the test blastis approved (after being delayed), it will be scheduled to
blaston the next available ime slot

[ — ---]
5 BANNER ADVERTISING

2. (leaderboards, MR, etz)

All material must be submitted a minimum of 2 weeks
before the actual live date.
If there are any issues with the material, the leaderboard
live date will be delayed accordingly.

E ONLINE ARTICLES

All material mustbe submitted 2 weeks before the actual live date.
I there are any issues with the material, online article live date
will be delayed accordingly.

0 FACEBOOK AND TWITTER POST

Al material must be submitted 2 weeks before the actual live date.
If there are any issues with the material, the postwill be
delayed accordingly.

EXECUTION TYPE AREA (in pixels)
I

DOUBLE MREC/
HALF PAGE LU Ll

Handyman
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Contact Us Today

Handyman Direct

GROUP ADVERTISING DIRECTOR
Sheron White
Mabile: 0421837140

Email: Sheron. White[@readersdigest.com.au

Handyman
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